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In this comprehensive session, we will cover the solutions and steps to setting and 
achieving your goals, both in cultivating and soliciting individual giving and in securing 
corporate sponsorship dollars. The secrets to ensuring sustainable revenues in nonprofit 
organizations are building your brand, differentiating your program offerings, identifying 
individual donor prospects, smart solicitation, and stewardship. In this two-hour 
workshop, you will learn the key fundamentals of both individual cultivation and 
sponsorship strategies. 
 
Research, planning, asset assessment, and goal setting all are a part of this process. You 
will learn how to strengthen existing fundraising efforts as well as proven ways to tackle 
challenges in securing funding going forward. Bring your questions, challenges, and 
curiosity! You will leave with a wealth of knowledge and an understanding of the path 
ahead towards a successful future for your organization. 
 
Dr. Shoshanah Goldberg-Miller (PhD, The New School; MBA, SUNY Binghamton; BFA, 
University of Michigan) specializes in creative economic development, cultural policy, 
arts entrepreneurship, and nonprofit management. She examines the ways that cities use 
arts and culture in planning, fostering livable communities and creating economic 
development strategies to build their brand, attract residents and tourists, and 
distinguish themselves from other urban centers worldwide.  
 
Dr. Goldberg-Miller is Assistant Professor of Arts Administration, Education and Policy, 
and Affiliate Assistant Professor of City and Regional Planning in the Knowlton School of 
Architecture at The Ohio State University, and serves as Academic Advisor to the City of 
Toronto’s Department of Economic Development and Culture. Her book, Planning for a 
City of Culture: Toronto and New York (Routledge, Taylor & Francis, March 2017) brings a 
new, fresh perspective to the study of creative cities by using policy theory as an 
underlying construct to understand the role of arts and culture in the transformation of 
Toronto and the revitalization of New York during the decade of the 2000s.  
 
Prior to joining the OSU faculty in Autumn 2014, she taught at The New School, Hunter 
College, and Columbia University. An experienced fundraiser, Goldberg-Miller was on the 
executive team at The Paley Center for Media, American Cancer Society, Greenwich House 
Pottery, March of Dimes, American Museum of Natural History, and Museum of 
Holography. As a management consultant, seminar leader and speaker, Dr. Goldberg-
Miller serves clients including The Greater Columbus Arts Council, Columbus’ Lincoln 
Theatre, Parsons School of Design, Aspen Institute, National Geographic, and Sesame 
Workshop, as well as numerous individuals and community-based organizations.  
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