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LETTER FROM THE PRESIDENT
Dear Arts Council Constituents:
On behalf of the board of trustees and staff of the Greater Columbus Arts Council, I am
pleased to introduce our updated 2019 Grant & Services Guidelines.
The Arts Council receives its funding primarily through the city of Columbus’ hotel/motel bed
tax. Several years of record-setting bed tax revenue has fueled more innovative arts projects,
organizations and artist opportunities than ever before.
We expect funding in 2019 will remain relatively level as we continue to strengthen our existing
programs and services, explore new outlets and resources, and invest in collaborations with
the arts community through efforts such as the Art Makes Columbus/Columbus Makes Art
campaign.
The Arts Council knows how important public support is to the vitality of the arts and cultural
community. We are continuing to diversify funding sources, both privately and publicly in order
to build an even more vibrant creative community in Columbus.
Many thanks to Mayor Andrew Ginther, the Columbus City Council and their staff members for
their leadership and continued strong support to the Arts Council and the Columbus arts and
cultural community. We also appreciate the continued support and collaborations provided to
us by the Ohio Arts Council, The Columbus Partnership, Experience Columbus, The
Columbus Foundation, the Human Services Chamber, Columbus Recreation and Parks and
the businesses and individuals who believe in the importance of arts and culture to our quality
of life and economic prosperity.
We hope that you find these revised Grants & Services Guidelines easy to navigate. Our
guidelines are not a static document—we review them annually to ensure we are responsive to
the changing needs of the community and that our funding requirements are aligned with other
major arts funders and with the goals of the city.
As always, we welcome your feedback and suggestions.
Sincerely,

Tom Katzenmeyer
President and CEO
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ABOUT US
MISSION
Through vision and leadership, advocacy and collaboration, the Greater Columbus Arts Council
(Arts Council) supports art and advances the culture of the region. A catalyst for excellence and
innovation, the Arts Council funds exemplary artists and arts organizations and provides programs,
events and services of public value that educate and engage all audiences in our community.
Arts Council programming provides access to the arts for people of all cultural backgrounds,
economic status, sexual orientation, age and physical ability and ensures broad public access to
the arts.
HISTORY
Established in 1973, the Arts Council connects arts organizations and individual artists in the
community with needed resources available through the city of Columbus. The programs
administered by the Arts Council are designed to support a thriving creative community.
OUR BOARD
The Arts Council Board of Trustees is composed of up to 29 members that include five trustees
appointed by elected representatives of the city of Columbus. The Board is responsible for setting
policy and overseeing its implementation by the Arts Council staff. The Board evaluates and
approves or oversees all final funding decisions including qualifications or waivers to grant
guidelines. The Board meets seven times a year. There are also numerous committee meetings
throughout the year. Board meeting minutes are taken and available for public review. To view a
current list of the Board of Trustees, please visit our website: www.gcac.org/about/board-oftrustees/.
CITY OF COLUMBUS CONTRACT
The Arts Council receives the majority of its funding through an annual contract with the city of
Columbus. This contract specifies that a portion of the Hotel/Motel Excise Tax be allocated for the
“purpose of expanding cultural services for the enrichment of the community.” No less than 75% of
this allocation is directed to community funding programs, primary through a competitive grant
process.
In addition to community funding programs, the Arts Council provides several services under the
city of Columbus contract including:
-

Developing and maintaining systems for evaluating cultural enrichment programs, projects,
and organizations, as well as monitoring the progress of these activities and submitting
periodic progress and other related reports detailing the economic and social impact of
these programs on the community;

-

Serving as liaison and representative to and for various cultural enrichment programs,
committees, commissions and bureaus regarding the arts;

-

Using the Arts Council’s best efforts to arrange for and provide community cultural services
to the citizens of Columbus;

-

Coordinating with Experience Columbus, the Columbus Chamber of Commerce, the
Greater Columbus Convention Center, the city of Columbus, major downtown special
events and related organizations in developing mutually supportive marketing and

4

If you have any questions or concerns, contact Grants & Services Staff:

Revised:
2/22/2019

Alison Barret, Grants & Services Director (614-221-8406, abarret@gcac.org)
McKenzi Swinehart, Sr. Grants & Services Coordinator (614-221-8746, mswinehart@gcac.org)

Greater Columbus Arts Council

2019 Grants & Services Guidelines

promotional activities that will maximize the respective programs and activities within
available means;
-

Developing and proposing initiatives, researching and requesting information to be used for
assessing the artistic needs of the community, developing and implementing new cultural
programs and facilities;

-

Working with pertinent city staff to provide policy recommendations for city cultural arts
projects and major downtown special events.

NOTE: Funding received from the city of Columbus is not used for the Columbus Arts Festival.

Contact the Greater Columbus Arts Council:
100 East Broad Street, Suite 2250
Columbus, OH 43215
614-224-2606
www.gcac.org/contact-us/
Major funding for the Greater Columbus Arts Council is provided by:
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GRANTS OVERVIEW
GRANTS & SERVICES PROGRAMS
The following grant programs and services are funded by the city of Columbus. Views expressed
grant recipients and their programs/projects do not necessarily represent those of the city of
Columbus or the Greater Columbus Arts Council.
Operating Support
Operating Support provides a stable source of unrestricted funding for core arts and cultural
organizations that are well-managed, firmly established and have significant impact through broad
community engagement.
Project Support
Project Support provides funding for a broad array of arts and cultural projects, events and
programs, including existing and new activities.
BOOST (Broadening Organizations’ Overall Skills and Technology)
BOOST provides funding to help arts organizations become stronger, more effective and more
nimble. BOOST is designed as a capacity-building program supporting the governance, leadership,
technology and professional development needs of non-profit arts and cultural organizations.
Artists in the Community (AITC)
The Arts Council recognizes the important contribution of artists to the creative landscape and
economic vitality of the Columbus community. Support for artists is provided through Fellowships,
Artist Exchange program, and Resource, Professional Development and Marketing Support grants.
Additional Resources
The Arts Council also provides resources to help individual artists and small arts organizations
connect with each other and advance their work and skill-set. Resources include professional
development workshops, round-table discussions, social events, a monthly newsletter titled
“OPPArt” and a section of the website with calls for artists, events, outside grants and job
opportunities.
WHAT WE DO NOT FUND
The following activities, organizations, or expenditures will NOT be supported through the city of
Columbus funded grants program:
-

Units of government;
Organizations that are not tax-exempt under section 501(c)(3) of the Internal Revenue Code;
Independent projects that do not have an eligible Fiscal Sponsor as a collaborative partner;
Organizations that receive in excess of 10% of their annual adjusted revenue from the city of
Columbus or its departments or divisions;
Capital expenditures;
Instructional programming, when not part of a larger project;
Religious programming;
Fundraisers;
Elimination or reduction of existing financial deficit;
Previously completed activities;
Activities not open to the general public.

NOTE: Additional restrictions may apply. Review the specific program details for more information.
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NON-DISCRIMINATION
Any arts and cultural organization or individual artist that receives funding through any of the Arts
Council grant programs must comply with the following Nondiscrimination Policy:
No person shall be excluded from participation in, denied the benefits of, or otherwise be subjected
to discrimination under any program, activity or service on the basis of race, color, religion, sex,
sexual orientation, national origin, disability, ancestry or age as per our guidelines. The Grantee
further agrees not to discriminate against any employee or applicant for employment in the
performance of this Agreement with respect to hiring, tenure, terms, conditions or privileges of
employment or any matter directly or indirectly related to employment because of race, color,
religion, sex, sexual orientation, national origin, disability, ancestry or age. Failure to comply may
result in the termination of this agreement
MULTIPLE GRANT AWARDS
Due to the limited pool of funds available through the city of Columbus, certain restrictions apply:


Operating Support recipients are not eligible to apply for additional funding unless
otherwise stated within the specific program parameters.



BOOST and Project Support recipients are limited to one award per calendar year in each
grant category.



Artists in the Community (AITC) recipients are limited to one Resource grant award per
year. Additionally, individual artists may be awarded either a Professional Development
award OR a Marketing Support award. The Artist Fellowship and Artist Exchange programs
have additional restrictions.

MANAGEMENT AGREEMENTS
Organizations that have a management agreement with another organization must meet basic
eligibility, provide the necessary application components, and provide additional documentation.
Management agreements differ from Fiscal Sponsor collaborations. Contact the Grants & Services
Director, Alison Barret, to determine if this situation applies to your organization.
CONFLICT OF INTEREST DISCLOSURE
In accordance with Greater Columbus Arts Council’s Code of Regulation “Duality of Interest” policy,
the Arts Council maintains an annual written record of staff and board member’s duality of interest
or any possible conflict of interest. A conflict of interest is defined as any artistic, financial or personal
relationship that an individual has with an organization or individual that would prevent them from
offering an unbiased evaluation, reaching an unbiased decision or any relationship that has a strong
likelihood to lead an organization, individual or the public to perceive a conflict of interest.
Staff and Board members who have disclosed a duality of interest or conflict of interest will refrain
from participating in grant evaluations, scoring and voting.
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GRANTS PROCESS
GRANT WORKSHOPS
Free grant workshops are available throughout the year to assist applicants with indentifying
opportunities, determining eligibility, creating strong applications, and navigating the GoArts online
portal.
To view current grant workshop dates and sign-up to attend, visit: https://www.gcac.org/workshopsand-resources/workshops/.
GOARTS - ONLINE APPLICATION PORTAL
All applications are processed through GoArts, the Arts Council’s online application system. The
GoArts system was updated and redesigned in 2018.

To access the new GoArts system, visit https://gcac.smartsimple.com.
DRAFT REVIEWS
Grants & Services staff will review draft applications and provide comments up to two weeks
before the application deadline. To request a draft review, click “Request Feedback” at the bottom
of the application in the GoArts system. Please allow at least one week for a response.
APPLICATION DEADLINES
Each application opens approximately 30 days before the deadline. Late or incomplete applications
will not be accepted.
2019 application deadlines are as follows:

Operating
Support:
Operating
Support:

March
March
4 4

Project
Support:
Project
Support:

January
15, April
15, August
January
15, April
15, August
15 15

BOOST:
BOOST:

May
May
1 1

Artists
in the
Artists
in Community:
the Community:

Feb.
1, April
1, June
3*, Aug.
Oct.1,1,Oct.
Dec.1,2*Dec. 2*
Feb.
1, April
1, June
3*, 1,
Aug.
(grant
programs
will
be
closed
once
funds
exhausted)
(grant programs will be closed once are
funds
are

exhausted)
Please
see Artist Fellowship and Artist Exchange
page
for
details.
Artist Fellowships/Exchange: Please
see Artist Fellowship and Artist Exchange

Artist Fellowships/Exchange:

page for details.
* When the deadline falls on a weekend the due date has been extended to the next business
day. the deadline falls on a weekend the due date has been extended to the next business day.
* When

EVALUATION
Following each deadline, applications and supplemental materials will be reviewed by Grants &
Services staff members to make sure the application is complete and meets eligibility. Staff may
send an email to request clarification or additional materials, when necessary.
Once the application is determined eligible and complete, it will be reviewed by the appropriate
panel, comprised of Arts Council Board members:
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Artist in the Community and BOOST: These grants are reviewed and approved by the Creative
Advancement Committee and accepted by the Board of Trustees. They are non-competitive and
are not scored. The applications will be evaluated to determine eligibility and reviewed for accuracy
and completeness.
Operating Support and Project Support: These grants are reviewed, evaluated and scored by
the Creative Advancement Committee and approved by the Board of Trustees.
APPLICANT INTERVIEWS (if applicable)
Operating Support and Project Support ONLY: Applicants are required to participate in an inperson interview and may bring up to 3 people to the meeting (staff, board or committee members,
key volunteers, etc.). Applications using a Fiscal Sponsor must have a representative of the
sponsor organization in attendance. The interview is intended to be a conversation to learn more
about the organization and/or the project. There is no need to prepare additional materials or a
presentation. Evaluation scores may be impacted based on the results of the interview.
NOTIFICATION
Grant approvals are based on evaluations and available funding.
Following a vote from the Creative Advancement Committee and/or the Board of Trustees,
applicants will be notified by email of the application award status (approved, approved with
contingencies, or declined). To view the details of the grant and accept the award, applicants must
login to the GoArts system.
Operating Support and Project Support applicants will receive application notes and a score that
determines grant award amount in the notification email.
AFTER YOU ARE AWARDED
Grant Agreement
Following the approval of a grant, a grant agreement specifying the terms of the grant will be
available in GoArts under the “Requires Attention” heading. To accept the award, review the grant
agreement and digitally sign by the date indicated. No major changes in the project can then occur,
either in activities, key leadership, or finances, without prior written approval from the Arts Council.
Failure to properly notify and/or obtain approval could result in the cancellation of the remaining
grant. Applications using a Fiscal Sponsor must have an authorizing official of the sponsor
organization sign the grant agreement.
Publicity/Donor Acknowledgement
The Arts Council requires that all organizations and artists receiving funding demonstrate the
public value of the arts by making others aware of awards received.
Refer to APPENDIX A for details of the contractual publicity requirements. A checklist has been
provided to assist you in complying with the requirements.
NOTE: Failure to comply with the publicity requirements may affect future application evaluations
and funding. Compliance with these requirements will be audited year-round.
Ownership of Intellectual Property
The Arts Council does not own, collect royalties on or hold copyrights to artistic products resulting
from its grants, nor will it take any action on behalf of the grantee to protect the grantee’s
intellectual property rights. By accepting a grant, you agree that the Arts Council has legal authority
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to reproduce and use submitted documentation (electronically and in print) of such artistic products
for educational, promotional, official or noncommercial purposes.
Planning, Assessment, and On-Site Visits
The Arts Council makes its most informed funding decisions using documentation of an
organization’s activity, including short- and long-range plans, evaluation documents, progress
updates, and final reports. From time to time, staff and Board members may conduct on-site visits
to Operating Support and Project Support recipients to better assess the impact of the grant
awards.
Organizations that receive Operating or Project Support funding from the Arts Council should be
prepared to make available two to four complimentary tickets for all performances, exhibits, or
events funded at the request of the Grants & Services department.
Payment
All grant payments from the Arts Council are contingent upon available funds, including receipt of
funding from the city of Columbus.
Operating Support:

Awarded organizations will receive quarterly disbursements of the
award following the receipt of a digitally signed Grant Agreement.

Project Support & BOOST:

Awarded applicants will receive 50% of their grant following the
receipt of a digitally signed Grant Agreement. The remaining 50% will
be paid following receipt and approval of the final report.

Artists in the Community:

Awarded applicants will receive 100% of their grant following the
receipt of a digitally signed Grant Agreement.

NOTE: Checks may take up to 4 weeks to be processed and mailed.
Final Reports
Final reports are due 30 days following completion of the grant period as indicated in your Grant
Agreement. Extensions may be requested in writing before the final report due date.
Failure to submit a final report within 90 days of the due date may result in the cancellation of the
remaining grant disbursement. Overdue or failure to submit final reports, audited financials or
required reporting may affect eligibility and impact grant awards for future applications.
APPEALS PROCESS
Applicants who dispute a recommendation on grounds of a procedural error may request a review
of that recommendation by the Arts Council Board of Trustees. Procedural errors can include
failure of a Board member with a known conflict of interest to abstain from a vote or a
misinterpretation of factual data contained in the application. Appeals may not be made on any
grounds other than procedural error. Appeals may not be made regarding grant award
recommendation or the evaluation of the application.
To file an appeal, the applicant must submit a letter to the President of the Arts Council within 30
days of notification stating the reason(s) for the request for review. Appeals will be reviewed and
acted on by the Executive Committee of the Arts Council Board after consultation with Arts Council
staff. Such action will be reviewed and voted upon by the Arts Council Board of Trustees whose
decision is final.
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OPERATING SUPPORT
Purpose: Provide a stable source of financial support for core arts and cultural organizations that
are well-managed, firmly established, have significant impact and broad community engagement
Description: The Operating Support program provides unrestricted funding as an investment in
the general operations, administration and programs of eligible arts and cultural organizations in all
disciplines.
Who is eligible to apply?
Applicants are required to be independent organizations that have held their own 501(c)(3) status
and demonstrated annual artistic programming for at least three consecutive years prior to the date
of application. Applicants will be required to submit the most recent three years of audited financial
statements as part of the application process. Eligible arts and cultural organizations should
demonstrate the following organizational attributes for consideration:















Minimum of $150,000 three-year average adjusted audited revenue* (see following page for
calculation details);
Primary focus and actual operations are artistic or cultural in nature;
Based in and primarily serving the city of Columbus and offer annual artistic programming;
Organizations headquartered in Columbus but with satellite sites outside of the city of
Columbus must be prepared to submit Columbus-specific audit documentation for
programming/operations only within the city of Columbus;
Demonstrate exemplary artistic achievement;
Operate with professional management and artistic staff;
Have at least one paid full-time or part-time staff member;
Operate with a community-based board of trustees charged with legal and fiduciary
responsibilities, including the hiring of the chief artistic and/or executive directors;
Operate with a clearly articulated and board-approved artistic and financial plan;
Demonstrate a wide-ranging impact on the city’s economy and tourism;
Engage and compensate professional artists;
Present a diverse revenue and support stream; and
Demonstrate a dollar-for-dollar cash match.

First-time applicants are required to contact GCAC to discuss eligibility and provide audit
paperwork before beginning the application. Contact Alison Barret, Director of Grants & Services at
abarret@gcac.org. In addition to the eligibility requirements listed above, new applicants must
provide documentation of the following requirements:






Proof of 501(c)(3) status;
Brief organizational history with documentation of permanent viable base in Columbus;
Samples of work demonstrating three years of annual arts and culture programming;
At least one past successful Project Support grant with the Arts Council; and
Audited financial statements with an unqualified opinion for the most recent fiscal year and
management letter comments from audit firm (if applicable).
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When are applications due?
Operating Support applications are available for submission once per calendar year.
Draft Review
(optional)

Application Due

Applicant
Interviews

Applicants
Notified

FY Report Due

Final Report
Due

February 18, 2019

March 4, 2019

April 2019

End of May 2019

105 days after
organization’s
Fiscal Year End

June 30, 2020

How are awards calculated?
The Arts Council uses a three-year average of the recipient’s adjusted audited revenue to establish
the recipient’s peer group. This three year average, the applicant budget peer group and the
application score determine the grant award amount.
* NOTE: Adjusted audited revenue is defined as: audited revenue less 1) in-kind support, 2) capital
contributions, 3) Arts Council grant awards, 4) other funding provided by the city of Columbus, and
5) related party funds (related party funds are defined as funds provided by an entity controlling,
controlled by or under common control with the applicant). This definition has been expanded in
2019.
What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Section 1: Organizational Information




List your organization’s top three objectives for the upcoming fiscal year.
Discuss any major leadership changes as well as your strategy to build and train a diverse,
engaged and fiscally-responsible board, reflective of the community.
Summarize your short-term and/or long-term plans to diversify revenue and strengthen
financial position. If applicable, explain any unusual circumstances that impact your audit
results.

Section 2: Community Engagement and Benefit




Give a supported example of your organization’s effect on economic vibrancy, tourism or
the national perception of Columbus’ arts scene.
Who is your current audience? What is your plan to engage new, younger, more diverse
audiences?
Discuss ways you reduce perceived barriers (physical, economic, cultural, social, artistic)
and make your programming relatable, inclusive and accessible to the broadest
community? Describe specific partnerships with and/or outreach efforts to underserved
communities.

Section 3: Artistic Quality and Development




Detail innovative approaches to artistic programming or operations (last year or planned for
this year). Indicate lessons learned and/or reasons driving the risk taking.
Discuss partnerships with new or emerging artists and/or arts and cultural organizations.
How does this align with your long-term strategy and how will you determine return on
investment?
Indicate measurement tools employed. Give an example when evaluation results impacted
programming or operations decisions.

12

If you have any questions or concerns, contact Grants & Services Staff:

Revised:
2/22/2019

Alison Barret, Grants & Services Director (614-221-8406, abarret@gcac.org)
McKenzi Swinehart, Sr. Grants & Services Coordinator (614-221-8746, mswinehart@gcac.org)

Greater Columbus Arts Council

2019 Grants & Services Guidelines

What data-based questions will be asked in the application?







Projected total participants for next fiscal year (include admissions/regular attendees,
classes/workshops, private lessons, guided tours, field trip participants, lecture attendees,
event participants. Do not include artists, staff, or volunteers)
Projected number of artists employed
Projected number of artists employed residing in Franklin County
Number of full-time employees
Number of part-time employees
List of neighborhoods that will be impacted (select from list)

What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted.
Mandatory Supplemental Materials:







Current board of trustees list with affiliations
Staff list
Resume/bios of key personnel and participating artists (up to 4 resumes)
Artistic and/or Strategic Plan
Evaluation/Audience Survey Tools
Marketing plan and up to three marketing samples

Optional Supplemental Materials (include if available and relevant):



Articles or links to media coverage
Partner or collaborator letters, if applicable

NEW: The organization’s audit and comparative financial spreadsheet must be submitted as part
of the FY Report 105 days after the organization’s fiscal year end. These documents do not need
to be uploaded at the time of the application.
Failure to upload audited financial statements and comparative financials spreadsheet on the due
date will result in a reduction of the next disbursement in the amount of $500 per day overdue. This
will be fully enforced in 2019. An extension will be granted by the Grants & Services department as
long as the extension is requested in writing BEFORE the due date.
Removal from Operating Support
The Grants & Services staff manages a system to monitor the eligibility status of Operating Support
recipients and provides notification if the recipient’s continued participation appears to be in
jeopardy.
An Operating Support recipient may receive notice of impending ineligibility if the recipient fails to
meet and sustain one of the following eligibility criterion:





Demonstrates a 10% or greater deficit for two consecutive fiscal years; or
Receives a note of going concern in their audited financial statements; or
Does not meet the minimum three-year average adjusted annual audited revenue of
$150,000 (a one-year grace period will be allowed to raise revenue to the minimum
threshold); or
The organization’s sustainability is deemed vulnerable or at risk due to financial, board or
leadership mismanagement or misconduct.
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The above reasons are considered just cause to designate an organization ineligible for the
Operating Support program.
Once the recipient has received notice of concern from the Arts Council, the notice must be
distributed to all members of the recipient’s Board of Trustees.
Organizations will be required to submit their Board-approved solution to the situation, as well as
provide additional monthly or quarterly programming or financial reporting. Additional restrictions
may accompany the annual grant.
An organization’s failure to take corrective action and demonstrate annual progress will make it
ineligible for Operating Support. An organization cannot continue to receive Operating Support
without meeting all eligibility requirements for four consecutive years. The Arts Council and its
Board of Trustees may rely on external evaluations to assess the organization’s eligibility.
With the recommendation of the Creative Advancement Committee, the Arts Council Board
reserves the authority to terminate or extend an organization’s participation at any time.
Removal from Operating Support does not necessarily indicate restricted eligibility for other types
of funding through the Arts Council.
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2019 OPERATING SUPPORT GRANT - EVALUATION RUBRIC
Exemplary: 13-15

Organizational
Information
35 points

OPERATING SUPPORT GRANT - EVALUATION RUBRIC

Narrative questions:

Financial
stability,
acumen and
vision
0-15 points

-Organization presents a
holistic, detailed plan for
long-term financial stability
and growth, and currently
demonstrates strong fiscal
management

- Organization has varied
revenue streams,
summarizes a plan for
long-term financial stability
and currently
demonstrates strong fiscal
management

Exemplary: 9-10

Strong: 7-8

1. List your organization’s
2.

3.

top three objectives for
the upcoming fiscal year.
Discuss any major
leadership changes, as
well as your strategy to
build and train a diverse,
engaged and fiscallyresponsible board,
reflective of the
community.
Summarize your shortterm and/or long-term
plans to diversify revenue
and strengthen financial
position. If applicable,
explain any unusual
circumstances that
impact your audit results.

Support materials:
- Board/staff list
- Strategic Plan
- Marketing Plan
- Artistic Plan
Audit & Comparative
Financial Spreadsheet are
due 105 days after fiscal
year-end, then FY Report

Planning/vision,
strategy, past
success and
growth trends
0-10 points

Leadership:
Board/Staff
qualifications,
leadership
experience and
ability to
execute
0-10 points

Strong: 10-12

- Objectives for the next
year are clearly outlined,
well-thought out, and
compelling, with an eye
toward growth

Fair: 7-9
- Organization
demonstrates short-term
financial stability and
current fiscal competency
with the ability to create
plan for long-term stability
- Organization maintains
some broad revenue
streams and has a plan in
place to diversify revenue
Fair: 5-6

- Objectives for the next
year are clearly outlined
and realistic with
challenging goals

- Objectives for the next
year are identified and
realistic

- Very confident in
organization’s ability to
execute Strategic, Artistic,
and/or Marketing Plans in
the next year with success

- Confident in
organization’s ability to
execute Strategic, Artistic,
and/or Marketing Plans in
the next year

Exemplary: 9-10

Strong: 7-8

Fair: 5-6

- Organizational leadership
members (board/staff) are
highly qualified, engaged,
and diverse, as evidenced
by bios and narrative. Staff
leadership positions are
long-standing and/or
sustainable

- Organizational leadership
members (board/staff) are
qualified, engaged, and
somewhat diverse, as
evidenced by bios and
narrative. Staff leadership
positions are stable

- Organizational leadership
members (board/staff) are
qualified and there is a
strategy in place to build a
board reflective of the
Columbus community

- Very confident in
organization’s ability to
execute Strategic, Artistic,
and/or Marketing Plans in
the next year to a highlevel of success as
demonstrated by execution
of past plans

Weak: 4-6

Poor: 0-3

- Organization’s financial
information is unclear or
demonstrates the need for
better accounting practices
- Organization has little
diversity in revenue
streams and their plan to
strengthen financial
position is weak

- Organization’s financial
information has significant
red flags or shows
financial instability
- Organization does not
have diverse revenue
streams and there is no
plan in place to strengthen
financial position

Weak: 3-4

Poor: 0-2

- Objectives for the next
year are loosely defined
- Somewhat confident in
organization’s ability to
execute Strategic, Artistic,
and/or Marketing Plans in
the next year

Weak: 3-4

- Organization leadership
is undergoing an
unplanned transition or
experiencing some
stagnation

- Ability to set realistic
objectives not
demonstrated in the
narrative
- Concerns about
organization’s ability to
execute Strategic, Artistic,
and/or Marketing Plans in
the next year

Poor: 0-2

- Organization leadership
is inconsistent, under
qualified, or does not have
a plan to engage and
diversify the board
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Community
Benefit and
Engagement
35 points

Economic
vibrancy,
tourism or
national/regional
perception

Narrative questions:

0-10 points

OPERATING SUPPORT GRANT - EVALUATION RUBRIC

1. Give a supported

2.

3.

4.

example of your
organization’s effect on
economic vibrancy,
tourism or the national
perception of Columbus’
arts scene.
Who is your current
audience? What is your
plan to engage new,
younger, more diverse
audiences?
Discuss ways you reduce
perceived barriers
(physical, economic,
cultural, social, artistic)
and make your
programming relatable,
inclusive and accessible
to the broadest
community? Describe
specific partnerships with
and/or outreach efforts to
underserved
communities.
List of neighborhoods
specifically targeted &
impacted by programs,
marketing, outreach.

Support materials:
- Strategic Plan
- Marketing Plan
- Marketing Samples
- Website/Social Media

Audience
0-10 points

Neighborhoods
and Access
0-15 points

Exemplary: 9-10
- Presents evidence that
ties the organization’s
activities to specific
markers in multiple areas:
economic vibrancy,
tourism, or national
perception of Columbus’
arts scene
Exemplary: 9-10

Strong: 7-8

Fair: 5-6

Weak: 3-4

Poor: 0-2

- Able to directly tie
organization’s activities to
specific markers in the
areas of economic
vibrancy, tourism, or
national perception of
Columbus’ arts scene

- Identifies broadly how the
organization’s activities
impact economic vibrancy,
tourism, or national
perception of Columbus’
arts scene

- Weak understanding of
how the organization’s
activities impact economic
vibrancy, tourism, or
national perception of
Columbus’ arts scene

- Does not identify how the
organization’s activities
impact economic vibrancy,
tourism, or national
perception of Columbus’
arts scene

Strong: 7-8

Fair: 5-6

Weak: 3-4

Poor: 0-2

- Provides a detailed
definition of organization’s
current audience and has
a timeline/outline of
measurable strategies to
reach new, younger, or
more diverse audiences

- Provides a definition of
organization’s current
audience and defines
measurable strategies to
reach new, younger, or
more diverse audiences

- Shows a good
understanding of
organization’s current
audience and has a plan
to reach new, younger, or
more diverse audiences

- Description of current
audience is vague and/or
the plan to reach new,
younger, or more diverse
audiences is lacking
specificity

Strong: 10-12
- Shows understanding of
the meaning of access and
the barriers to access
-Demonstrates
commitment to reduce
barriers and broaden
access to the public
through ongoing initiatives
- Has had some success
in reaching underserved
communities and has an
established plan in place
to continue efforts
- Provides evidence of
service to Columbus
neighborhoods through
collaboration beyond the
donation of tickets to
partners

Fair: 7-9
- Shows some
understanding of the
meaning of access or the
barriers to access
- Basic initiatives or
strategies to reduce
barriers and broaden
access to programs and
activities are described
- Acknowledges need to
reach and engage
underserved communities
and has current/future plan
in place
- Partnerships with
Columbus neighborhood
partners are emerging or
being re-evaluated beyond
the donation of tickets

Weak: 4-6
- Shows little
understanding of the
meaning of access or the
barriers to access
- Plan to reduce barriers
and broaden audience
access is limited or
unrealistic
- Plan to reach and
engage underserved
communities is vague or
broad
- Service to Columbus
neighborhoods is limited to
ticket donations

Exemplary: 13-15
- Shows strong
understanding of the
meaning of access and the
barriers to access
-Demonstrates clear
commitment to reduce
barriers and broaden
access to the public
through new and ongoing
measurable initiatives
- Has proven success in
reaching and engaging
underserved communities
and current/future plan is
defined, realistic, and
ambitious
- Provides evidence of
service to Columbus
neighborhoods through
collaboration with partner
groups and demonstrates
measurable outcomes to
targeted neighborhoods

- Description of current
audience is weak and
does not provide plan to
reach new, younger, or
more diverse audiences

Poor: 0-3
- Does not define the
meaning of access or the
barriers to access
- Does not identify
implementable strategies
to reduce barriers and
reach broad audiences
- Does not provide plan to
reach and engage
underserved communities
or lacks understanding of
underserved communities
- Neighborhood
partnerships within city of
Columbus are weak or
lacking
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Artistic Quality
& Development
Narrative questions:

Innovation,
risk-taking and
artistic quality

1. Detail innovative

0-10 points

OPERATING SUPPORT GRANT - EVALUATION RUBRIC

30 points

2.

3.

approaches to artistic
programming or
operations (last year or
planned for this year).
Indicate lessons learned
and/or reasons driving
the risk taking
Discuss partnerships
with new or emerging
artists and/or arts &
cultural organizations.
How does this align with
your long-term strategy
and how will you
determine return on
investment?
Indicate measurement
tools employed. Give an
example when
evaluation results
impacted programming
or operations decisions.

Support materials:
- Resume/bios of key artistic
personnel and guest artists
- Artistic/Strategic Plan
- Evaluation tool examples
- Past evaluation results
- Articles or links to media
coverage
- Partner or collaborator
letter, if applicable

Partnerships,
collaborations
and focus on
emerging
artists
0-10 points

Measurement
and evaluation
used in
planning
0-10 points

Exemplary: 9-10
- Evidence of attention to
artistic excellence through
artistic plan, artist
qualifications, media
recognition, and work
samples
- Takes risks and
frequently uses innovative
tools, concepts, and/or
approaches
Exemplary: 9-10
- Shows strategic and
robust use of partnerships
with other arts & culture
organizations to advance
mission and efficiencies

Strong: 7-8
- Demonstrates a
commitment to artistic
excellence through artistic
plan, artist qualifications,
and work samples
- Takes risks and uses
innovative tools, concepts,
and/or approaches to
improve artistic quality or
operations
Strong: 7-8

- Shows strategic use of
partnerships with other
arts & culture
organizations

Fair: 5-6
- Demonstrates a
commitment to artistic
excellence through artistic
plan, artist qualifications,
or work samples

Weak: 3-4
- Artistic plan, artist
qualifications, media
recognition, and/or work
samples need
improvement

- Sufficient artistic support
materials were not
provided or provided
materials do not enhance
the application

- Takes few risks and has
basic integration of
innovative tools, concepts,
and/or approaches

- Infrequent use of
innovative tools, concepts,
and/or approaches

- Organization activities
are not innovative in
concept or execution

Fair: 5-6

Weak: 3-4

- Shows regular use of
partnerships with other
arts & culture
organizations

- Has few partnerships
with other arts & culture
organizations

- Engages emerging artists
as part of the artistic plan

- Has shown some
success engaging
emerging artists and
recognizes the importance
of cultivating new talent

- Acknowledges a need to
engage emerging artists
and shows some planning
to cultivate new talent

Exemplary: 9-10

Strong: 7-8

Fair: 5-6

Weak: 3-4

- Measures impact of
cultivating new talent and
collaborations/partnerships

- Measures impact of
cultivating new talent and
collaborations/partnerships

- Measurement tools for
evaluating success are
creative and easily
implemented

- Measurement tools for
evaluating success are
appropriate for activities
and easily implemented

- Actively engages and
recruits emerging artists
on a regular basis as part
of the artistic plan

Poor: 0-2

- Loosely accounts for
impact of cultivating new
talent and collaborations
or partnerships
- Measurement tools for
evaluating success are
standard for activities

- Recognizes the need for
better tracking of the
impact of cultivating new
talent and collaborations
or partnerships
- Measurement tools for
evaluating success are
unclear or not appropriate
for activities

Poor: 0-2
- Does not regularly
cultivate partnerships with
other arts & culture
organizations
- Rarely works with
emerging artists and does
not articulate a plan for
cultivating new talent

Poor: 0-2

- Does not show intention
of tracking impact of
cultivating new talent &
collaborations
- Measurement tools for
evaluating success are not
provided
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Award Calculation Basics
1) Using the three most recent audits, a three-year adjusted revenue average is determined. Adjusted revenue is defined as: audited revenue less 1) in-kind support, 2) capital contributions, 3)
Arts Council grant awards, 4) other funding provided by the city of Columbus, and 5) related party funds (related party funds are defined as funds provided by an entity controlling, controlled
by or under common control with the applicant). This definition has been expanded in 2019
2) The three-year adjusted revenue average is used to assign orgs to a Budget Peer Group:
a. Group A: $150,000 - $500,000
15-18%
b. Group B: $500,001 - 999,999
11-14%
c. Group C: $1M - 4.99M
5-10%
d. Group D: Over $5M
1-4% (max $275,000)
3) The range of percentages within each Budget Peer Group indicates the minimum and the maximum percent of the 3-year adjusted revenue average allowed
a. Avg is $184,863. Peer group is Group A with max of 18%. Max grant allowed is $33,275
4) The score (max 100) is converted to a percentage and applied to the max grant allowed to calculate award amounts
a. Example: Max grant allowed is $33,275 X 90% (Score is 90). Award = $29,948
5) Note that new organizations to Operating Support are scored but the score does not influence grant award for the first 2 years. Year one, awards are 1/3 of the maximum grant allowed. Year
two, awards are 2/3 of the maximum grant allowed. Year three, scores are applied.

Note: 2019 revisions include:
Here is a sampling of scores representing the equivalency between scores on a 100-point scale vs a 110 point scale.
2018 Grant Score

2019 Equivalent Grant Score

2018 Grant Score

2019 Equivalent Grant Score

110 pt scale

100 pt scale

110 pt scale

100 pt scale

89

81

100

91

91

83

101

92

92

84

102

93

94

85

104

95

95

86

106

96

97

88

107

97

98

89

108

98

99

90
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PROJECT SUPPORT – OVERVIEW
Purpose: Provide support for a broad range of arts and cultural projects, events and programs
Description: Project Support grants provide assistance for performances, exhibitions, festivals,
locally-produced film presentations and community events where the arts are at the core of the
project. Projects must include participation of professional artists, a significant open-to-the-public
component, be based in or presented at a venue in the city of Columbus and have an
implementation plan outlined at time of submission (with specific activities, dates, budgets, etc.).
Applicants presenting seasons, series, or other multiple activity projects spread over a range of
dates are encouraged to include the entire body of activities in one application.
NOTE: Applications are accepted in two tiers (A or B). See following pages for details.
Who is eligible to apply?
Applicants must fall under one of the two following categories to apply.




Registered 501(c)(3) nonprofit organizations whose primary focus is arts and culture.
o

Operating Support grantees with budgets under $5 million may be eligible to apply
for new, innovative projects outside of regular programming upon approval. Contact
Grants & Services Director, Alison Barret, before starting the application.

o

University or college departments provided that the project focuses its public reach
beyond the university/college community AND project activities do not result in
student credit or are considered part of the required curriculum AND the project has
a minimum of one non-academic partner organization.

The following applicants are eligible to apply if they are in a collaboration with a qualified,
local 501(c)(3) nonprofit organization who will serve as the Fiscal Sponsor for the duration
of the grant. See APPENDIX B for more information about applying with a Fiscal Sponsor.
o
o

Groups without 501(c)(3) status
Individual artists

In addition, applicants must meet ALL of the following criteria:




Based in and/or providing service primarily to the city of Columbus;
Demonstrate compensation to professional artists involved in the project; and
Requests are required to reflect a dollar for dollar (1:1) cash match.

What types of projects or events are ineligible?







Fundraising events
Permanent public art installations
Arts education or youth programs
Arts therapy programs
Projects that do not demonstrate a significant benefit to the public
Projects that primarily support or fund one individual artist

NOTE: If you are unsure if your project meets the eligibility requirements, please contact Grants &
Services Senior Coordinator, McKenzi Swinehart, before starting the application.
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How often can I apply?
Applicants can receive one Project Support award per calendar year (Tier A or Tier B).
When are applications due?
Project Grants applications are accepted over 3 cycles. Projects that span multiple months must
fall within the Project Activity Dates for each deadline.
Draft Review
January 14,
2019
April 1,
2019
August 1,
2019

Application
Due
January 24,
2019
April 15,
2019
August 15,
2019

Applicant
Interview
February 7 – 22,
2019
May 6 – 24,
2019
September 3 –
20, 2019

Applicants
Notified
End of March
End of June
End of October

Project Activity Dates

Final
Report Due

April 15, 2019 –
April 15,2020
July 15, 2019 –
July 15, 2020
November 15, 2019 –
November 15, 2020

30 days after
your Project
End Date

Are draft reviews required?
In some cases, yes. The following applicants are required to request a draft review at least two
weeks prior to the application deadline:



All new applicants
Applicants who received a score of 13 or under on the previous year’s Project Support
application

Probation and Removal from Project Support
The Grants & Services staff members provide resources that include grant workshops, draft
reviews and one-on-one support to applicants to assist in the grant process. Underperforming
applicants (receiving a score of 13 or under) will be put through a probationary/removal process:



Year 1 (score of 13 or under): Applicant is required to submit a draft review prior to
submitting an application the following year
Year 2 (two consecutive scores of 13 or under): Applicant is ineligible to reapply for Project
Support in the following year
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PROJECT SUPPORT: TIER A
How much can I apply for in Tier A?
You may request up to $25,000. The request may not exceed 25% of the project cash expense
budget. In-kind expenses will not be included in the project expenses total. However,
demonstrating significant in-kind support can impact the evaluation score favorably.
What is the cash match requirement?
Requests must reflect a dollar for dollar (1:1) cash match. This match can include
tickets/admissions, concessions/merchandise sales, grants, corporate sponsors, individual
donations or cash on hand.
What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.
Section 1: Community Engagement





Who will this project reach? Describe your primary audience for the project and/or the
community you serve.
How will you promote and market your project? Describe strategies in place designed to
reach and engage new audiences.
What are the potential barriers for participation/attendance? How will you reduce those
barriers to make this project inclusive for the whole community?
Discuss collaborations with other organizations, business partners or social service
agencies to create, produce, finance or promote the project.

Section 2: Artistic Impact





What is the artistic vision or goal for this project?
How does this project meet the artistic needs of the community you serve?
Talk about the key professional artists hired for this project. How were they selected? How
is artist compensation determined and demonstrated?
What is innovative about your project that sets it apart from other local artistic endeavors?

Section 3: Project Management & Measurement




Briefly outline the planning process steps. Who is responsible for the planning and
execution of the project?
How will you evaluate success of the project? Give examples of the tools you will use to
measure impact.
What lessons from past projects have you used to improve this project?

How do I complete the Budget section of the application?
The first part of this section contains a small number of data-based and narrative questions. You
also have the opportunity to add notes regarding the budget. This is a good place to add
breakdowns for budget lines or explain budget projections if not clear elsewhere in the narrative.




What percentage of your board/committee is making a personal, financial contribution to the
organization or this project?
What other ways are your board/committee members engaged with the project?
Note any budget or financial items that need further explanation.
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You must also complete a budget for the project in the GoArts system. You will add individual line
items for project revenue (including earned revenue and contributed support), project in-kind
support and overall project expenses. There is a column to indicate where the requested Arts
Council funding will be applied, if awarded.
Arts Council funding requests may be applied to any expense line item in the project budget
directly related to the arts and cultural activities (festivals, see note below). Priority funding areas
include: payment to artists or artistic salaries (related to project), marketing/promotion for the
project activities, exhibit/production supplies or materials and venue expense.
NOTE: Festivals that apply for grant funding from city of Columbus Recreation & Parks Department
may only apply Arts Council funding toward the following expenses: payment to artists and/or
payment to creative service providers (graphic designer, set designer, lighting tech, etc). Applicant
must demonstrate efforts to use Franklin County artists and service providers, when possible.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted. See the chart below to determine what you must submit in GoArts.
501(c)3 Organizations

Applicants using a Fiscal Sponsor

MANDATORY

MANDATORY

Current year organization financial documents with
budget and year-to-date (statement of activities,
profit and loss, etc.)
Past year organization financial document
(statement of activities, profit and loss, etc.)
Most recently filed 990
Resumes/bios of the project's key leader(s) and
primary artist(s)
Current board or project committee list, with
business affiliations

Fiscal Sponsor contract or agreement
Resumes/bios of the project's key leader(s) and
primary artist(s)
Current board or project committee list, with
business affiliations
Evaluation tool example and past evaluation
results, if available
Annual events/programs must submit financial
bookkeeping records and tax returns. See
APPENDIX B for details.

Evaluation tool example and past evaluation
results, if available

OPTIONAL MATERIALS (submit if relevant to strengthen application)
Full project budget detail

Artistic work sample materials

Marketing Plan and/or Marketing Samples

Current staff list, if applicable

Links to current or past media coverage

Other materials to support application

First-time applicants will also need to submit the following documents under the “Other materials"
upload section:



Proof of 501(c)(3) status
Brief organizational history
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PROJECT SUPPORT: TIER B
Who can apply in Tier B?
ONLY nonprofit organizations with annual budget of $50,000 or less OR individual artists applying
with a fiscal sponsor are eligible for Tier B. Applicants with annual budgets larger than $50,000
must apply for Tier A.
How much can I apply for in Tier B?
You may request up to $5,000. The request may not exceed 50% of the project cash expense
budget. In-kind expenses will not be included in the project expenses total. However,
demonstrating significant in-kind support can impact the evaluation score favorably.
What is the cash match requirement?
Requests must reflect a dollar for dollar (1:1) cash match. This match can include
tickets/admissions, concessions/merchandise sales, grants, corporate sponsors, individual
donations or cash on hand.
What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.
Section 1: Community Engagement




Who are you hoping to reach with this project? How will your project impact the community?
How will you promote and market your project? Describe strategies in place designed to
engage new and underserved audiences.
Discuss collaborations with other organizations, business partners or social service
agencies to create, produce, finance or promote the project.

Section 2: Artistic Impact



Talk about the key artists hired for this project. How were they selected? How is artist
compensation determined and demonstrated?
What is new and innovative about your project that sets it apart from other local artistic
endeavors?

Section 3: Project Management & Measurement



Briefly outline the planning process steps. Who is responsible for the planning and
execution of the project?
Upon completion, how will you know your project has been successful?

How do I complete the Budget section of the application?
The first part of this section contains a small number of data-based questions. You also have the
opportunity to add notes regarding the budget. This is a good place to add breakdowns for budget
lines or explain budget projections if not clear elsewhere in the narrative.
You will also complete a budget for the project in the GoArts system. You will add individual line
items for project revenue (including earned revenue and contributed support), project in-kind
support and overall project expenses. There is a column to indicate where the requested Arts
Council funding will be applied, if awarded.
Arts Council funding requests in Tier B may only be applied to the following line item
expenses: payment to artists, marketing/promotion for the project activities, exhibit/production
supplies or materials and venue expense.
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NOTE: Festivals that apply for grant funding from city of Columbus Recreation & Parks Department
may only apply Arts Council funding toward the following expenses: payment to artists and/or
payment to creative service providers (graphic designer, set designer, lighting tech, etc). Applicant
must demonstrate efforts to use Franklin County artists and service providers, when possible.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted. See the chart below to determine what you must submit in GoArts.
501(c)3 Organizations

Applicants using a Fiscal Sponsor

MANDATORY

MANDATORY

Current year organization financial documents with
budget and year-to-date (statement of activities,
profit and loss, etc.)
Resumes/bios of the project's key leader(s) and
primary artist(s)

Fiscal Sponsor contract or agreement
Resumes/bios of the project's key leader(s) and
primary artist(s)
Annual events/programs must submit financial
bookkeeping records and tax returns. See
APPENDIX B for details.

OPTIONAL MATERIALS (submit if relevant to strengthen application)
Full project budget detail
Additional financial records to demonstrate longterm planning
Current board or project committee list, with
business affiliations

Artistic work sample materials
Marketing Plan and/or Marketing Samples
Links to current or past media coverage

First-time applicants will also need to submit the following documents under the “Other materials"
upload section:



Proof of 501(c)(3) status
Brief organizational history
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Community
Engagement
5 points
Support materials to
consider, if available:
- Marketing Plan
- Strategic Plan
- Marketing samples
- Website/Social Media

Artistic Impact
5 points
Support materials to
consider, if available:
- Artistic Plan
- Resume/bios of artistic
personnel and guest artists
- Articles or links to media
coverage
- Partner or collaborator
letter, if applicable

Exemplary

Strong

Fair

Weak

Poor

5

4

3

2

0-1

- Uses demographics or welldefined target audience to
demonstrate strong
understanding of who the
project will impact
- Marketing plan and strategies
to reach new audiences are
defined, realistic and ambitious
- Knowledgeable of barriers to
attendance/participation and
shows commitment to
inclusion through specific and
measurable initiatives
- Provides evidence of
dynamic collaboration between
organizations, businesses, or
social service agencies

- Shows clear understanding of
who the project will impact by
defining target audience using
some data
- Marketing plan and strategies
to reach new audiences are
detailed and appropriate
- Some initiatives or strategies
are in place to reduce barriers
to attendance/participation
- Provides evidence of
committed collaboration
between organizations,
businesses, or social service
agencies

- Shows some understanding
of who the project will impact
- Marketing plan and strategies
to reach new audiences are
includes basic ideas
- Few specific initiatives or
strategies are in place to
reduce barriers to
attendance/participation
- Provides some examples of
anticipated collaboration
between organizations,
businesses, or social service
agencies

- Rudimentary understanding
of who the project will impact;
target audience is too broadly
defined
- Marketing plan and strategies
to reach new audiences are
lacks specificity
- Lacks understanding of
barriers to
attendance/participation and/or
provides an incomplete or
unrealistic plan to address
barriers
- Identifies potential,
unconfirmed collaboration
between organizations,
businesses, or social service
agencies

- Little to no understanding of
who the project will impact or
who target audience is
- Does not provide a concrete
marketing plan or strategies to
reach new audiences.
- Does not identify strategies to
reach a broad audience
inclusive of the whole
community
- Does not provide examples
of collaboration with outside
organizations, businesses, or
social service agencies

Exemplary

Strong

Fair

Weak

Poor

5

4

3

2

0-1

- Artistic vision and goals are
compelling and indicate a
commitment to quality
- Demonstrates significant,
clearly-defined, broad-reaching
benefit to the community
- Commitment to artistic
excellence evident through
work samples and artist
selection, qualifications and
compensation
- Remarkable use of innovative
tools, concepts, and/or
approaches

- Artistic vision and goals are
well-articulated and realistic
- Articulates a clear benefit to
broad community
- Commitment to artistic quality
shown through work samples
and artist selection,
qualifications and
compensation
- Thoughtful use of innovative
tools, concepts, and/or
approaches

- Artistic vision and goals are
simplistic
- Benefit to the community is
minor or focused on the benefit
to the organization or
participating artists only
- Work samples and artist
selection, qualifications and
compensation needs work
- Little evidence of innovative
use of tools, concepts, and/or
approaches

- Artistic vision and goals are
not described, ill-aligned with
the project or unachievable
- Does not provide clear insight
into the benefit to the
community
- Applicant is missing work
samples or details on artist
selection, qualifications and
compensation
- Project is not innovative in
concept or execution

- Artistic vision and goals are
adequate
- Identifies narrow benefit to
the community
- Demonstrates a goal of
excellence but work samples
and artist selection,
qualifications and
compensation lack evidence
- Basic integration of
innovative tools, concepts,
and/or approaches

Project
Management &
Measurement
5 points
Support materials to
consider, if available:
- Evaluation tool examples
- Past evaluation results
- Strategic Plan

Budget/Financials
5 points
Support materials to
consider, if available:
- Income and expense
worksheets
-In-kind support
- Comparative Financial
Statements
- Audit, if available

Exemplary

Strong

Fair

Weak

Poor

5

4

3

2

0-1

- Planning process uses best
practices, is well-thought-out,
and clearly outlined
- Strategies for evaluating
success are creative, multifaceted, appropriate for the
project, and easily
implemented
- Explains methodology used
to assess related past
projects and demonstrates
ability to thoughtfully
implement short- and longterm solutions
- Extremely confident in
applicant’s ability to carry out
project to a high level of
success
Exemplary

- Planning process is
described in detail
- Multiple appropriate tools
are utilized for evaluating
success and are easily
implemented
- Thoroughly assesses past
projects and demonstrates
ability to implement
meaningful changes
- Confident in applicant’s
ability to carry out project with
success

- Planned process is
adequate for project
- One standard and
appropriate tool is used for
evaluating success
- Assesses past projects and
demonstrates willingness to
implement changes
- Confident in the applicant’s
ability to carry out project,
with some guidance

- Planning process is unclear
or unrealistic
- Strategies for evaluating
success are unclear or not
appropriate to project
- Assesses past projects but
does not draw meaningful
conclusions to guide future
planning
- Optimistic but not confident
in the applicant’s ability to
carry out project

- Ability to plan project is not
demonstrated in the narrative
- Strategies for evaluating
success are not identified
- Does not show a pattern of
assessing past projects to
guide future planning
- Concerns about applicant’s
ability to carry out project as
proposed

Strong

Fair

Weak

Poor

5

4

3

2

0-1

- Cash match is from a broad
range of funding sources
- Project budget has room for
shortfall management
through a planned surplus
- Budget and financials are
accurate, detailed, realistic,
and easy-to-read
- In-kind support shows
robust and diverse
community engagement
-Internal financial statements
demonstrate excellent fiscal
management

- Cash match is from at least
two funding sources
- Project budget is balanced
or indicates a small profit
- Budget and financials are
accurate, detailed, and
realistic
-In-kind support lists multiple
sources of community
engagement
- Internal financial statements
demonstrate effective fiscal
management

- Cash match is from at least
one reliable funding source
- Project budget is balanced
or indicates a small profit
- Budget is accurate and
complete
- In-kind support
demonstrates some
community engagement
- Internal financial statements
demonstrate fiscal
competency

- Cash match is from one
potential funding source
- Project budget is balanced
but does not provide room for
shortfall management
- Budget is basic and/or
contains small errors
- In-kind support only comes
from internal sources
- Internal financial statements
are unclear or demonstrate
the need for better
accounting practices

- Cash match is not shown or
is from an unclear source
- Project budget indicates a
loss without explanation
- Budget contains errors or is
incomplete
- Project demonstrates no inkind support
- Internal financial statements
are not provided or are
incomplete

Percentage of request awarded
as related to score:

20 = 100%
19 = 95%

18 = 90%
17 = 85%

16 = 80%
15 = 70%

14 = 60%
13 = 50%

12 = 40%
11 = 30%

Scores 10 and under
receive no funding
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BOOST
Purpose: Help arts organizations become stronger, more effective and more nimble
Description: BOOST is a capacity-building program supporting the governance, leadership,
technology and professional development needs of non-profit arts and cultural organizations.
Applicants are encouraged to make a long-term commitment to continuous improvement and to
develop skills that result in benefits not only to the organization, but to the larger arts community.
Who is eligible to apply?
Registered 501(c)(3) nonprofit organizations with annual expenses under $5 million whose primary
focus is arts and culture.
How much can be requested?
Applicants may request up to $7,000 total. However, the following line item restrictions apply:
 Requests for equipment or technology may not exceed $5,000.
 Requests for professional development for organizational staff may not exceed $2,000.
What kind expenses are eligible?






Development of strategic, business, marketing or fundraising plans
o Consultant fees
o Board retreat costs
Technology/Equipment to build capacity (up to $5,000)
o Technology/equipment purchased must have multi-year impact and increase
productivity or streamline processes.
o Training related to technology/software
First-time external financial audit costs
Staff professional development (up to $2,000)

Are there any funding restrictions?
BOOST funds cannot be requested for any of the following situations:
 Lobbying expenses;
 Tuition for academic study;
 Activities that have been part of a regular cost of doing business on an ongoing basis.
Examples include annual reports, regular marketing expenses, grant writing, replacing a
computer/printer, etc.;
 Production or presentation of an arts and cultural event; or
 Requests for projects previously funded by this program, without significant justification of
new need.
How often can applications be submitted?
Applicants may receive one BOOST application every other calendar year. For example,
organizations that received a BOOST award in 2018 are not eligible to apply until 2020.
When are applications due?
Draft Review (optional)

Application Due

Applicants Notified

Final Report Due

April 17, 2019

May 1, 2019

End of May

April 30, 2020
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What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.



Describe the need(s) to be addressed through this proposal and how your proposed
solution will benefit the organization long-term.
Provide a brief description of consultants, equipment or workshops utilized as part of this
grant.

How do I complete the Budget section of the application?
You complete an expense budget for the request in the GoArts system. You will add individual line
items for each expense (e.g. software, hardware, consultant fees, conference fees, travel, etc.)
There are columns to indicate the organization’s cost/investment (if applicable), where Arts Council
funding will be applied and any in-kind contributions.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted.
Mandatory Supplemental Materials:




Current board of trustees list with affiliations
Staff list
Relevant support materials, which may include:
o Consultant resume or bio
o Detailed quote from consultant
o Conference registration page with fees and screenshots of estimated travel costs
o Technology/equipment quote or screenshots of potential purchases

First-time applicants are also required to submit the following documents:



Proof of 501(c)(3) status; and
Brief organizational history.
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ARTISTS IN THE COMMUNITY (AITC) - OVERVIEW
The Arts Council recognizes the important contribution of artists to the creative landscape and
economic vitality of the Columbus community. Support for artists is provided through three AITC
grant programs: 1) Resource, 2) Professional Development and 3) Marketing Support.
Who is eligible to apply?
In general, the AITC grants are available to individuals who:







are professional, working artists (age 18 and older);
o definition: individuals who devote a significant portion of their time to the creation of
personal artwork. The professional artist is likely paid for performances, sells their
artwork, or shares their independent body of work with the public on a regular basis.
Individuals working in a creative industry primarily producing commercial work may
not be eligible. The term “artist” applies broadly across disciplines, including
performing, visual, literary, film, fashion and multi-disciplinary artists.
live in Franklin County OR live in a county contiguous to Franklin County AND primarily
exhibit, perform, produce or present artistic work in the city of Columbus;
have had residency in Franklin County or a county contiguous to Franklin County for at
least one year prior to the date of application;
are NOT enrolled as degree-seeking undergraduate students; and
are NOT employed as full-time teaching staff/faculty at a college or university
(exception: staff/faculty ARE eligible for Resource grants)

NOTE: award recipients must remain residents of Central Ohio for the entire grant period (1 year).
What should I know before applying?
 Not every request or financial need may qualify for the AITC grant programs. The most
common reason an application is not funded is because the request does not fit the grant
program or is for an ineligible expense.
 You may receive a partial award based on the recommendations of the committee, funds
available, and/or expense documentation provided.
 Requests that benefit a band/ensemble may only be submitted through the band/ensemble
application process (see page 24).
 The guidelines are a tool to help with the application process and may change at any time.
How can the Arts Council help me as an individual artist?

I want to make
new art

• Check out the Resource grant on page 25

I want to attend a class,
residency or conference

• Check out the Professional Development
grant on page 27

I want to promote myself
as an artist

• Check out the Marketing Support grant on
page 29

I'm looking for calls to
artists and opportunities

• Sign-up for the OPPArt newsletter and find
out where to search for listings on page 31

Situations above are examples only - additional opportunities exist, keep reading for details!
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2019 Pilot: Bands & Ensembles
Description: The Arts Council believes that support to bands and ensembles is crucial to the arts
ecosystem. The band/ensemble application streamlines the process for Resource & Marketing
Support requests that benefit a group of artists that work together on regular, permanent basis.
How much can we apply for? Up to $2,000
How often can we apply?
One application per band/ensemble per calendar year.
Individual members of the band/ensemble may also apply for personal Professional Development.
What types of bands/ensembles are eligible?
Any permanent artistic group that has at least 2 consistent members and a history of creating
together for at least 1 year prior to the application. 501c3 organizations are NOT eligible.
Who should submit the application on behalf of the band/ensemble?
Anyone who is a permanent member of the group may submit – the applying member will
ultimately be responsible for signing the application, and if awarded, the Grant Agreement. The
applying member will also receive a 1099 for awards $600 and over.
All permanent members of the group will be added to the application and will receive an email
asking them to “accept” or “decline” an invitation to join the application. Each member must accept
before the application can be approved. Individuals participating in a band/ensemble
application are ineligible to apply for Resource or Marketing Support grants on their own in
the same calendar year.
What types of expenses are eligible?



Any expense that is eligible under the Resource or Marketing Support guidelines (see
pages 25-26 and 29-30 for details).
Groups may submit a request for all Resource or all Marketing Support expenses or a
combination of the two.

Examples of ineligible requests:







Your own group’s artist fees or payment to temporary band/ensemble members
Any expense that is ineligible under the Resource or Marketing Support guidelines (see
pages 25-26 and 29-30 for details)
Requests that fall under the Professional Development grant category; individual members
of band/ensemble may apply for personal Professional Development opportunities.
Event, exhibition or performance expenses
Applications submitted on behalf of 501(c)(3) organizations
Events or projects that are eligible for Project Support

NOTE: If you are unsure if your expenses or band/ensemble qualify, please contact Grants & Services
Senior Coordinator, McKenzi Swinehart, before starting your application.
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AITC – RESOURCE
Purpose: Making New Art
Description: The Resource grant is intended to assist professional artists create new art by
offsetting the cost of supplies, materials and resources.
How much can I apply for? Up to $500.
How often can I apply? Once per calendar year.
When are applications due?
Applications are due on the 1st of every other month until grant funds are expended. Depending
on the number of applications, the AITC grant programs may close mid-year.
Draft Review
(optional)

Application Due

Applicants Notified

Final Report Due

January 18, 2019

February 1, 2019

February 28, 2019

January 31, 2020

March 18, 2019

April 1, 2019

April 30, 2019

March 31, 2020

May 20, 2019

June 3*, 2019

June 30, 2019

May 31, 2020

July 18, 2019

August 1, 2019

August 31, 2019

July 31, 2020

September 17, 2019

October 1, 2019

October 31, 2019

September 30, 2020

November 18, 2019

December 2*, 2019

December 31, 2019

November 30, 2020

* When the deadline falls on a weekend the due date has been extended to the next business day.

What types of resources can I request?
Examples of eligible expenses (list is not comprehensive):





Materials or supplies that are a part of the final art piece
o Examples: Paint, canvas, clay, paper, wood, costumes, props, microphones
Purchase or rental of tools for the creation of art
o Examples: Brushes, camera lens, kiln, CNC router, welding machine, dance shoes,
instruments, sheet music, editing software, printer/ink
Location rental for creation of art
o Examples: Studio, rehearsal, or on-location space/site rental
Post-production to finalize new pieces of art
o Examples: frames, pedestals, hanging supplies, pressing of CDs, offset printing

Examples of ineligible expenses (list is not comprehensive):







Computers, tablets, smart phones
Previously purchased supplies, materials or resources (no reimbursements)
Marketing or promotion of the art/artist (see Marketing Support)
Production or exhibition costs
Cost of shipping your art
Your own artist fees

NOTE: If you are unsure if your expenses qualify, please contact Grants & Services Senior Coordinator,
McKenzi Swinehart, before starting your application.
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What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.





Describe the new work you will create using the materials, supplies or resources requested
in this application.
How will you share your new art with the public?
Briefly describe your professional career as an artist. How will receiving public grants
dollars impact you?

How do I complete the Budget section of the application?
You will complete an expense budget for the project in the GoArts system. You will add individual
line items for each expense (e.g. paint, studio rental, camera, etc). Please make sure your
expense budget matches your estimated resource costs in the Supplemental Materials tab.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted. Required supplemental materials:


Artist resume and/or artist bio



Estimated resource costs



o

Screenshot of expense online

o

Catalog list of item(s) with cost

o

Invoice or email with details of item(s) and cost

Artistic work samples (images, videos, or audio) OR a link to a website showing artistic
work samples
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AITC – PROFESSIONAL DEVELOPMENT
Purpose: Growing Artistic Skills & Profile
Description: The Professional Development grant is intended to allow professional artists to
participate in structured educational/experiential opportunities that will enhance artistic skills or
output, allow artists to learn a new technique, expand business skills related to work as an artist
and/or add significant local, national and international exhibit/performance activities to resume.
How much can I apply for? Up to $1,250.
How often can I apply? You may apply for ONE of the following grants per calendar year:
Professional Development grant OR a Marketing Support grant.
When are applications due?
Applications are due on the 1st of every other month until grant funds are expended. Depending
on the number of applications, the AITC grant programs may close mid-year.
Draft Review
(optional)

Application Due

Applicants Notified

Final Report Due

January 18, 2019

February 1, 2019

February 28, 2019

January 31, 2020

March 18, 2019

April 1, 2019

April 30, 2019

March 31, 2020

May 20, 2019

June 3*, 2019

June 30, 2019

May 31, 2020

July 18, 2019

August 1, 2019

August 31, 2019

July 31, 2020

September 17, 2019

October 1, 2019

October 31, 2019

September 30, 2020

November 18, 2019

December 2*, 2019

December 31, 2019

November 30, 2020

* When the deadline falls on a weekend the due date has been extended to the next business day.

What types of opportunities qualify for this grant?
 Learning a new artistic technique with an instructor
 Attending a conference related to artistic discipline or general arts
 Participating in an artist residency
 Travel to participate to an invited festival or exhibit/performance opportunity (must be a
high-profile or make a significant impact on career AND be your first-time participating)
***Travel to invited opportunities has CLOSED after February 2019 due to limited funding.
What types of expenses are eligible?


Classes, workshops, one-on-one instruction related to artistic discipline or business of art
(tuition for degree or certificate programs is NOT an eligible expense)





Artist residency costs
Conference registration fees
Travel to conferences, workshops, residencies
o Flight, lodging, ground transportation, meals

NOTE: If you are unsure if your expenses qualify, please contact Grants & Services Senior
Coordinator, McKenzi Swinehart, before starting your application.
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What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.


Describe the opportunity in which you would like to participate – timeline, location, title of
experience, instructor details, etc.



How will this opportunity help you grow as an artist? (select one)
o It enhances my current artistic skill set.
o It allows me to learn a new artistic technique.
o It expands my work as an artist.
o It adds a significant regional, national, or international exhibit/performance to my
resume and allows me to promote Columbus as an arts city.



Briefly describe your professional career as an artist. Why is this the right opportunity for
you at this stage of your career?

How do I complete the Budget section of the application?
You complete an expense budget for the request in the GoArts system. You will add individual line
items for each expense (e.g. course fees, flight, hotel, etc). Please make sure your expense
budget matches your support materials in the Supplemental Materials tab.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted. Required supplemental materials:


Artist resume and/or artist bio



Support materials, including but not limited to:
o
o
o
o



Conference/workshop brochure or website screenshot with fees listed
Quote/estimate from instructor
Residency invoice
Travel estimates
 Must include real estimate if requesting funds for flight, rental car, and/or
lodging – screenshots from travel sites are accepted
 For travel using your personal car, please provide a map screenshot with
total miles and use the GSA rates to calculate funds requested ($0.545 per
mile as of 12/1/2018)
 Meals may be requested at GSA per diem rates

Artistic work samples (images, videos, or audio) OR a link to a website showing artistic
work samples
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AITC – MARKETING SUPPORT
Purpose: Promoting Artist to the Public
Description: The Marketing Support grant is intended to assist professional artists with reaching a
broader audience for their individual art work and to promote artists to the public.
How much can I apply for? Up to $1,250.
How often can I apply? You may apply for ONE of the following grants per calendar year:
Professional Development grant OR a Marketing Support grant.
When are applications due?
Applications are due on the 1st of every other month until grant funds are expended. Depending
on the number of applications, the AITC grant programs may close mid-year.
Draft Review
(optional)

Application Due

Applicants Notified

Final Report Due

January 18, 2019

February 1, 2019

February 28, 2019

January 31, 2020

March 18, 2019

April 1, 2019

April 30, 2019

March 31, 2020

May 20, 2019

June 3*, 2019

June 30, 2019

May 31, 2020

July 18, 2019

August 1, 2019

August 31, 2019

July 31, 2020

September 17, 2019

October 1, 2019

October 31, 2019

September 30, 2020

November 18, 2019

December 2*, 2019

December 31, 2019

November 30, 2020

* When the deadline falls on a weekend the due date has been extended to the next business day.

What types of expenses can I request?
Funds may be requested for expenses that assist with the marketing or promotion of you as an
artist or your artwork. You are required to use Franklin County based vendors or suppliers or
demonstrate a compelling need to use non-local services.
Examples of eligible expenses (list is not comprehensive):






Headshots & promotional photos or videos
PR Consultant and/or cost to develop strategic marketing & social media plans
Print or digital advertisement design
Website or logo design
Business cards or other print materials

Examples of ineligible expenses (list is not comprehensive):






Your own artist fees
Supplies or materials for the creation of art (see Resource grant)
Previously purchased services or products (no reimbursements)
Marketing or promotion for a business/entity other than your personal art business
Marketing or promotion for events eligible for Project Support

NOTE: If you are unsure if your expenses qualify, please contact Grants & Services Senior Coordinator,
McKenzi Swinehart, before starting your application.
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What are the application questions?
Below you will find the current narrative questions to assist you in your grant preparation.
Additional data-based and short-answer questions are included in the application in GoArts.





Detail the marketing support you are requesting in this application. Include information
about the vendor or suppliers, timeline for implementation, and what product or service you
will receive.
How will the requested marketing support help you reach a broader audience?
Briefly describe your professional career as an artist. How will receiving public grants
dollars impact you?

How do I complete the Budget section of the application?
You will complete an expense budget for the request in the GoArts system. You will add individual
line items for each expense (e.g. consultant fee, printing, headshots, etc,). Please make sure your
expense budget matches your estimated cost documentation in the Supplemental Materials tab.
What are the required Supplemental Materials (uploads)?
All support materials must be uploaded digitally to the GoArts system. Hard copy materials will not
be accepted. Required supplemental materials:


Artist resume and/or artist bio



Estimated costs
o

Screenshot of expense online

o

Invoice or detailed email from consultant, designer or videographer/photographer



Vendor or provider website, bio, and/or work samples



Artistic work samples (images, videos, or audio) OR a link to a website showing artistic
work samples
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ARTIST FELLOWSHIPS
ARTIST EXCHANGE PROGRAM
WORKSHOPS, OPPORTUNITIES FOR ARTISTS AND NEWSLETTER
ARTIST FELLOWSHIPS
Fellowships recognize outstanding local artists, and are intended to assist artists in any manner
they deem fit to support the creation of new works and/or the advancement of their careers. In
some cases, our nonprofit arts partners are able to offer additional benefits such as exhibition or
showcase performances that give the local artists credibility, and a chance to engage local
audiences.
The Arts Council partners with local arts and cultural organizations to offer fellowship programs in
the following disciplines: Visual Arts (Columbus Museum of Art), Dance (Columbus Dance
Theatre), Arts Leadership (Lincoln Theatre Incubation Program), Choral Composition (Columbus
Gay Men’s Chorus), Playwriting (CATCO) and Film/Screenwriting (Gateway Film Center). Each
partner determines the guidelines and application/selection process for the individual programs.
Visit https://www.gcac.org/grants-services/individual-artist-fellowships/ for details on how to apply
and upcoming deadlines. This information is updated throughout the year.
ARTIST EXCHANGE – by invitation only
The Arts Council, in conjunction with the Saxon State Ministry for Higher Education, Research and
the Fine Arts, has been providing Columbus artists the opportunity to experience a residency in
Dresden since 1994. Current and past recipients of the Visual Arts Fellowship and past recipients
of the Media Arts Fellowship are invited to apply for the Artist Exchange Program.
The Artist Exchange Program provides an extended period of time for artists to concentrate on
research and production so that their artwork benefits significantly. The Arts Council also supports
the artists by providing living spaces, studio space, a monthly stipend, travel accommodations and
works to foster a relationship between the artists and the Saxon State Ministry for Higher
Education, Research and Fine Arts. While in Dresden, the artists act as ambassadors for the
Greater Columbus Arts Council and the city of Columbus.
WORKSHOPS, OPPORTUNITIES FOR ARTISTS AND OPPART NEWSLETTER
The Greater Columbus Arts Council aims to connect individual artists and arts organizations to
opportunities and to each other. Resources include professional development workshops, roundtable discussions, social events and a monthly newsletter.
To sign up for the OPPArt newsletters, visit www.gcac.org/sign-up-for-our-newsletters/.
In addition, the Workshops & Resources section of the Arts Council website lists calls for artists,
events, outside grants available and job opportunities. Visit https://www.gcac.org/workshops-andresources/opportunities-for-artists/.
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APPENDIX A: PUBLICITY/DONOR ACKNOWLEDGEMENT
The Arts Council requires that all arts and cultural organizations and individual artists receiving
funding demonstrate the public value of the arts by acknowledging support from the Greater
Columbus Arts Council. Failure to credit the Arts Council for grant awards may jeopardize future
funding. Compliance with these requirements will be reviewed throughout the year.
GENERAL GUIDELINES
On first reference, please refer to us as the “Greater Columbus Arts Council.” On second
reference, Arts Council is acceptable. Do NOT use the acronym, GCAC.
Operating Support recipients should credit the Arts Council broadly for all of the activities of the
organization on an on-going basis. This includes acknowledgement utilizing all channels available,
such as: website, social media, press releases, print materials, curtain speeches, special events, enewsletters, on-location signage, etc.
Project Support recipients should credit the Arts Council for all events associated with the project
activities detailed in the application utilizing website pages, social media posts and events, print
materials, curtain speeches, e-newsletters and on-site signage.
Individual Artists should use the channels available to them, such as social media, newsletters and
press releases to recognize support from the Arts Council. Some
SOCIAL MEDIA
All grantees should acknowledge their grant via social media channels at the time of award
notification. Like and tag the Greater Columbus Arts Council page on Facebook, use
@GCAC_Cbus on Twitter or the include hashtags #gcacgrants and #columbusmakesart on
Instagram. Facebook events should also contain acknowledgement of the Arts Council award.
VISUAL ACKNOWLEDGEMENT
On signage, please use our complete logo wherever possible. The logo includes the graphic
representation of GCAC AND the words “Greater Columbus Arts Council.” Both elements are
required anywhere the logo is included. At minimum, include a text reference to “Greater Columbus
Arts Council” on signage.


Download logos online at https://www.gcac.org/about/gcac-logos/.



Include the Arts Council logo and link to the Arts Council website (www.gcac.org) on your
website or event page.



Include the Arts Council logo in all print and digital media that you produce for internal and
external audiences. Examples of promotional materials include newsletters, eblasts,
brochures, playbills, postcards, advertisements, educational materials, exhibit signage.



List the Greater Columbus Arts Council as a supporter of your organization or project in
donor lists at the donor recognition level most appropriate to the grant size.

PROGRAM ADS – OPERATING & PROJECT SUPPORT GRANTEES
Operating and Project Support grantees must provide the Arts Council with a complimentary ad in
playbills, programs or other publications where other donors are formally recognized. When you
receive notification of your grant, please contact ads@gcac.org with contact information, specs and
deadlines for publication. Operating Support are required to provide a full-page ad; Project Support
grantees are required to provide a half-page ad.
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EVENT LISTINGS
Listing your event via Ohio Event Finder is a grant requirement. Register at Ohio Event Finder
(www.ohioeventfinder.com) and list your events so they are posted on ColumbusMakesArt.com
and ArtsinOhio.com. Make sure to select the event attribute: "Funded by the Greater Columbus
Arts Council." Events indicated as such are regularly shared with Arts Council board members.
PUBLIC RELATIONS




Acknowledge the Arts Council support in press releases and mention the Greater
Columbus Arts Council in newspaper interviews, promotional appearances and
event/performance announcements.
When publicizing your grant please thank both the Greater Columbus Arts Council and the
city of Columbus.
Contact local media about the grant or include mention of the grant in a news release.

ART MAKES COLUMBUS/COLUMBUS MAKES ART CAMPAIGN




When there is space available, include the campaign logo in print and digital marketing
materials. Find the logo and other resources www.columbusmakesart.com/toolkit/.
Use #artmakescbus when promoting events on social channels and in print where possible.
Follow @artmakescbus on twitter and instagram and “like” Art Makes Columbus on
Facebook.

THANK PUBLIC OFFICIALS
Thanking public officials for their support is important for the future vitality of arts and culture in
Columbus. Send letters/emails/other correspondence to city of Columbus officials and your Ohio
legislators (Ohio House members and Ohio Senate members) acknowledging/thanking them for
their support of the arts in Columbus, the Greater Columbus Arts Council and for the grant
received. Consider including a story about the impact of this support on you, the organization
and/or the community. Include copies of these letters with your final report.
Mail for the following officials can be sent to: City Hall, 90 W. Broad St, Columbus OH 43215.









Mayor Andrew Ginther
Councilmember Shannon Hardin, President
Councilmember Michael Stinziano, President Pro Tempore
Councilmember Mitchell J. Brown
Councilmember Elizabeth C. Brown
Councilmember Jaiza Page
Councilmember Emmanuel V. Remy
Councilmember Priscilla R. Tyson

QUESTIONS?
If you have questions about any of these requirements, logo usage or have trouble downloading
our logo, contact Jami Goldstein, VP of Marketing, Communications and Events (614-221-8492,
jgoldstein@gcac.org).
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APPENDIX B: PARTNERING WITH A FISCAL SPONSOR
Project Support and BOOST grants are awarded only to 501(c)(3) organizations. The Arts Council
allows groups and individual artists to engage a Fiscal Sponsor to submit for a grant. Fiscal
Sponsors are required to be involved as a collaborator as opposed to merely a transactional
relationship. This aims to minimize risk of the Arts Council’s investment and to improve project
outcomes by asking the Fiscal Sponsor to be engaged and lend its organizational experience to
the project.
The expectation is that the Fiscal Sponsor is engaged in a meaningful manner and committed to
the financial and artistic success throughout the duration of the project.
Examples of how a true collaboration with a Fiscal Sponsor might be demonstrated:
 A designated Fiscal Sponsor staff member dedicated to oversight through completion of
project
 Joint creation of artistic work between artist(s) and organization
 Shared responsibilities in developing a project plan and monitoring project goals
 The use of an organization’s space and staff for exhibit, production, rehearsals or staging
for free or low cost
 Partnering on cross-promotion and fundraising
Important things to consider:
 If the fiscally sponsored event, series, festival, program or season is on-going or annually
produced, the group or individual applying must provide full bookkeeping records and bank
statements for the project. Depending on the size of the project budget, tax records may
also be requested.
 The Fiscal Sponsor does not have to be an arts organization as long as the partnership is
authentic and the 501(c)(3) is financially stable with strong governance in place.
 The Fiscal Sponsor must be locally based.
 The Fiscal Sponsor may not employ any of the applicant’s employees or Board members or
any other related party.
 Both parties should agree to and confirm in writing the details of responsibilities.
 The Fiscal Sponsor may require a service fee to cover administrative costs. The applicant
should include the expense within the project budget of the application. This expense
qualifies for all or partial coverage through the awarded grant.
 The application and final report should be completed jointly.
 If the applicant is awarded a grant, the grant agreement is made between the Arts Council
and the Fiscal Sponsor, NOT the applicant. However, we do request that both parties
review and sign the contract.
 The Arts Council is not responsible for disputes between the applicant and the Fiscal
Sponsor.
REGISTERING AND APPLYING THROUGH GOARTS
The lead artist or organizer will register as an individual in GoArts. After beginning an application,
click on the “Invite Grant Writer or Fiscal Sponsor” button at the bottom of the application. Add the
Fiscal Sponsor’s employee contact information. The Fiscal Sponsor will receive an email inviting
them to view the application – the Fiscal Sponsor must click on the link and press the “accept”
button. If the Fiscal Sponsor currently has an account in GoArts, they then will be able to see the
draft application on their dashboard. If they do not have an account in GoArts, they will be invited
to register.
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GLOSSARY
501(c)(3) Status
A non-profit organization that has been approved by the Internal Revenue Service as a tax-exempt,
charitable organization.
Adjusted Audited Revenue
For Operating Support applications, the Arts Council reduces Audited Annual Revenue by excluding inkind or contributed services/items, capital campaign contributions, Greater Columbus Arts Council
grants, related party funds and funding received from city of Columbus. This figure is used to place
organizations in budget peer groups for the purpose of determining preliminary funding allocations.
Arts and Culture
The “arts” is a broad subdivision of culture, composed of many creative endeavors and disciplines.
Culture is a broader term than "art," which as a description of a field usually means only the arts. The
“arts” encompasses many disciplines such as visual arts, literature and the performing arts - music,
drama, dance and film, among others.
Audited Financial Statements
Generally known as “the audit,” this document contains an organization’s fiscal-year financial
transactions. Certified public accountants review the transaction for compliance with Generally
Accepted Accounting Principles (GAAP) or Governmental Accounting Standards Board (GASB).
Audited financial statements ensure credibility of the financial records and are tools for making sound
financial decisions.
Capital Expenditures
For Arts Council grants, capital expenditures are assets with a useful life over three (3) years and a fair
market value exceeding $1,000. Maintenance and repairs that increase the life of an asset will not be
recognized for the purpose of determining the grant.
Deficit
Financial deficit is the amount that an organization’s annual adjusted expenses exceed their adjusted
annual revenue. Adjusted expenses are defined as audited annual expenses less depreciation and/or
amortization and contributed or in-kind services.
Fiscal Sponsor
A non-profit organization that holds the tax-exempt status as granted by the Internal Revenue Service
under code 501(c)(3) and that agrees to act on behalf of an individual or organization that does not yet
have tax exemption for the purposes of the grant process.
Matching Funds
Operating Support and Project Support require recipients to match funding from the Arts Council dollar
for dollar (1:1). This cash match can include cash on hand, admissions, concession sales, grants and
board/individual contributions. In-kind donations and services cannot be used towards the match.
Professional Artist
The Arts Council views professional artists as individuals who devote a significant portion of their time
to the creation of art. The professional artist is likely paid for performances, sells their artwork, or shares
their independent body of work with the public. The term “artist” applies broadly across disciplines,
including performing, visual, literary, and multi-disciplinary creatives.
Units of Government
The Arts Council defines a unit of government as agencies, committees, department(s) or operation(s)
at the direction of a city, county, state, or federal agency.
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