
Primary Function: The Vice President of Brand & Audience Development’s primary 
responsibility is to maximize community awareness and earned revenue for CAPA and our 
shared services partners through creative and effective leadership of the Marketing and Ticket 
Office Departments. The VP develops and executes organizational strategy within the 
marketing and ticketing functions and manages staff in a manner that leads to departmental 
excellence.  

Additional Information: This is a full-time, salaried position. The selected candidate will be 
eligible for CAPA's full benefits package, including Medical, Dental and Vision Insurance, 
Life/AD&D/STD/LTD Insurance, 403(b) retirement plan with up to 5% company match after 6 
months, 17 Paid Time Off days annually (pro-rated the first year based on start date), 8 paid 
holidays + 2 floating holidays annually, and access to complimentary tickets to shows.  

Duties and Responsibilities: 

• Works closely with the Director of Marketing and Director of Ticketing to provide high 
level leadership and direction in all aspects of CAPA’s marketing and ticket office 
functions, including CAPA’s responsibilities under shared services agreements.  

• Manages and motivates the staff in a way that fosters creativity and encourages 
collaboration, resulting in effective marketing campaigns and enhancement of CAPA’s 
operations, especially in relation to the Tessitura system.   

• Develops and implements strategy to maximize revenue potential within Marketing and 
Ticketing functions; Works closely with Directors to establish and meet department 
goals and budgets.   

• Cultivates community and industry relationships and identifies strategic partnership 
opportunities for CAPA.  

• Oversees the marketing aspects of CAPA’s shared services agreements.  Ensures that 
CAPA meets its service obligations and works to promote effective interaction between 
CAPA and its partners.  

• Develops a comprehensive audience and community needs assessment and 
collaborates with programming and other departments to ensure CAPA’s offerings 
evolve as our community changes.  

• Advocates and establishes practices to support a welcoming and inclusive experience 
for all members of our community; Must support CAPA’s internal and external DE&I 
initiatives  

• Works closely with Artistic and Programming staff to align marketing efforts with the 
programming strategy and goals of each organization.  

• Furthers CAPA’s branding and community awareness via a comprehensive strategy that 
utilizes venue and community marketing programs.  

• Leads efforts to analyze and leverage internal and external datapoints to support sound 
marketing and ticketing decisions; Ensures information reporting from the Ticket Office 
to other departments is accurate, timely, and relevant.  

• Ensures a strong customer service focus is sustained in the ticket office and works 
within a team environment to develop systems for evaluating that customer service 
expectations are consistently met.  

• Performs other duties as assigned.  

Knowledge, Skills, and Abilities: 

• Must demonstrate excellent organizational, written, oral, and interpersonal 
communication skills.   

• Excellent strategic thinking and long-term planning skills.   
• Strong leadership skills with the ability to motivate others and communicate effectively 

with internal and external clients.  
• Proficient with basic computer software (Microsoft Suite).   



• Experience with traditional and digital marketing, as well as social media, is required.  
• Experience with ticketing systems is preferred, such as Tessitura or TicketMaster.   

Credentials and Experience: 

• Bachelor’s degree in Marketing, Communications, or a related field.  
• 10+ years of relevant experience with 5+ years of supervisory experience.  
• Experience in the arts, particularly in a theater environment, is desirable.  

Special Requirements: 

• Flexibility of schedule, including presence at events on nights and weekends, is required.  

CAPA's EEO Statement: 

The Columbus Association for the Performing Arts (CAPA) is an Equal Opportunity Employer. CAPA 
does not discriminate in its employment decisions on the basis of race, religion, color, national origin, 
sex, pregnancy, lactation status, gender identity or expression, sexual orientation, age, disability, 
veteran or military status, genetic information, or any other protected status. 

CAPA's Diversity & Inclusion Statement: 

CAPA believes in the power of diversity - we can only achieve our vision to make Columbus a 
destination for living, breathing art when we include everyone. CAPA is committed to presenting art 
that brings people from all backgrounds together to experience the transformative power of the arts. 
In the same spirit that we celebrate the many forms of performance art on our stages, we value, 
appreciate, and celebrate all human beings in our community.  

CAPA recognizes that there are cultural and systemic barriers that prevent complete inclusivity and 
equity. CAPA's Diversity and Inclusion commitment is to progressively and continuously work to 
identify those barriers and intentionally adapt our practices, demonstrate our efforts, and measure 
the results to promote inclusion and equity.  

 


